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International exhibition of textile
and light industry TEXTILLEGPROM

32 years old demonstrates all stages of production

of textile goods and offers related services 6 3

Official support:
* Ministry of Industry and Trade of the Russian Federation exhibitions
* Ministry of economic development continuously

« Russian union of industrialists and entrepreneurs
« Russian Union of exhibitions and fairs

Patronage:

» Moscow chamber of commerce and industry

« Chamber of commerce and industry of the Russian Federation MO SCOW 3 2
Organizer Textilexpo JSC Crocus Expo ——

years
of the exhibition

10 000 2

twice a year:

sq.m. of exposure spring and autumn




TEXTILLEGPROM’63 in numbers

250 13 15800 | 38

exhibitors countries visitors countries

18 1(0N010]0, 84

sg.m. of exposure regions of the
Russian Federation

regions of the
Russian Federation
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International thematic sections of TEXTILLEGPROM

== TEXTILLEGMASH TECHNICAL TEXTILE AND M APPAREL TEXTILE
: SALON RAW MATERIALS SALON SALON
» Technological equipment for textile « Technical textiles » Apparel fabrics
and light industry » Raw materials » Textile accessories
« Thermal printing equipment  Dye-stuff for textile industry, textile « Item for needlework
 Spare parts, machining attachments auxiliaries and specialty chemicals for « Textile haberdashery
finishingNonwovens * Applied materials

» Natural and chemical fibers « Artificial knitted fur
« Yarn and threads « Packing and labels

GARMENT & ACCESSORIES HOME TEXTILE USINESS

SALON SALON OMMUNICATIONS
» Men’s, women’s and children’s wear « Decorative fabrics for interior design « Associations, institutes, scientific
» Underwear products » Decoration for windows, bedrooms, organizations
» Hosiery products bathrooms, kitchens « Consulting organizations
» Head wear « Accessories for home * Logistics
- Leather goods * Printing

« Stylish accessories » Mass media



Statistics of the TEXTILLEGPROM’63 exhibitors

Business activities

Manufacturers
Distributors, dealers
Services

Mass media

Product groups

Garment
and accessories

Home textile

Apparel fabrics

Textile & light industry
equipment and technologies

Technical textiles, nonwoven
and raw materials

I ¢ -

D 0
B 5%

D 2%

25,7%
18,6%
12,2%
11,4%
8,9%

Geography
Belarus * Russia
China « South Korea
« Germany « Turkmenistan
« India « Turkiye
Italy « Uzbekistan
« Japan
« Mongolia
 Peru

Consulting organizations
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1,2%

Packing and labels

Mass media



Statistics of the TEXTILLEGPROM?’63 visitors

Position in the company

Owner 29%
Manager / Specialist 25%
Head of Department 12.5%
Company Head 12%
Individual entrepreneur 9%
Deputy head of the company 8%
Student 4.5%

Geography by districts of the
Russian Federation

Central 82.3%
Privolzhsky 6.4%
North-West 3.7%
South 2.6%
Ural 1.8%
Siberian 1.6%
North Caucasian 11%

Far Eastern 0.5%

Business activities

Manufacturers 391%
Retail 26.3%
Wholesale companies 17.7%
Services 1 4.9%
The other 2%

Geography

Moscow and the Moscow Region  63.2%
84 Regions of Russia Federation  23.57

Other countries 31%

Purpose of the visit

Purchases 32.3%
Getting general

industry information 30.5%
Personal interests 17.6%
Business program 13%
Sales 6.6%



Statistics of the TEXTILLEGPROM’63 visitors

Canada
Benin
Cameroon
Mali
Morocco
Senegal

Nigeria

South Africa
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Spain
Austria
Germany
Belgium
Switzerland

Bulgaria

Greece

[

Serbia
Lithuania
Latvia

Poland

Tarkiye

Russia
Belarus
Uzbekistan

Kazakhstan
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Azerbaijan
Armenia
Abkhazia
Tadjikistan
Kyrgyzstan

Iran
India
Pakistan

Afghanistan
Egypt

Seay
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spring 2025

Bangladesh
China
Republic of Korea

Australia




Statistics of the TEXTILLEGPROM’63 visitors
SEGMENT - TEXTILE, RAW MATERIALS, EQUIPMENT

mm== TEXTILLEGMASH % TR SRS APPAREL TEXTILE

mm_  SALON SALON

Household sewing and other equipment 35% For the production of men’s, women's Fabrics for clothing production 53.7%
Textile printing equipment 21.4% and children’s clothing 67.6 % Hardware 42.4%
Embroidery equipment 213% For the production of sportswear 45.4% Threads and thread products 31.9%
Industrial sewing machines 213% For the production of home textiles 41.7% Packaging and labels 29.9%
Cutting equipment 176 % For the production of linen 34.7 % Textile haberdashery 24.6%
Auxiliary equipment 16.8% Fabrics for workwear 19.8%
Packaging equipment 13.7% TECHNICAL TEXTILE AND Fabrics for uniforms and corporate

WTO equipment/ironing RAW MATERIALS SALON clothyge kg
equipment 12.5% Applied materials 17.4 %
Production automation solutions 12.2% Technical textiles 34,.9% Artificial leather 15.5 %
Other 10.9% : ; i

Spareparts Y ?}Zﬁ;:?;erlals for textile and light 5o Handicrafts 143%
Software (CAD, ERP, etc.) 9.2% Non-woven materials 29.6 % Genuine lezigy g
Technological equipment 85% Fibers 26.7% Artificial knitted fur 12%
Means of mechanization 759% Yarn and chemical yarns 256 % NatuZgiy 81%
gggggﬁpng erTrEasurlng devices 4% Workwear 19%

Commercial equipment 6.8% Dyes, surfactants and TVB 16 %

Shoe manufacturing equipment 61% Personal protective equipment 12.6 %

Safety shoes 9.9%



Statistics of the TEXTILLEGPROM’63 visitors
SEGMENT — TEXTILES, RAW MATERIALS, EQUIPMENT, SERVICES

GARMENT & ACCESSORIES HOME TEXTILE
SALON SALON
Clothing for women 39% Fabrics for interior and home textiles 41.8 %
Men’s clothing 205% Bedroom products 37.6%
Clothing accessories 28.9% Home accessories 342%
Clothing for home and leisure 25.2% Interior decoration 30.6 %
Upper jersey 227 % Kitchen and table setting products 29.9%
Outerwear 20.8% Bathroom products 24.3%
Clothes for teenagers 19%
Linen products 18.3%
Clothes for children 18 % \‘ ’< EILEILNIES
’ 4\) COMMUNICATIONS

Hosiery products 16.2%
Beach clothes and accessories 16.1% o ) . o

Printing services on fabrics and finished products 50.9%
Uniform and corporate clothing 16 % X X

Business services 46.2%
Children’s knitwear 15.6 % L L o w

Associations, institutes, scientific organizations 221%
Shoes 12.4%
Leather and fur products 1.8 %
Leather goods n%

Maternity clothes 9.4%



Business program of the TEXTILLEGPROM ’63

business business
program events event areas

02 1500+

Speakers visitors

In the spring of 2025, the main focus of the business program of the exhibition was on the real experience of experts, demonstrating the
investment sustainability of the industry, the viability of leasing production models, the possibility of reorienting the market to domestic brands
and goods, as well as the search for the most profitable cross-industry ways of cooperation. This year, in addition to the traditional formats: the
lecture hall and the area of the A.N. Kosygin Russian State University, the territory of LEGPROMPRACTIC.



Benefits of participation in TEXTILLEGPROM

Announce the release
of new products to

Demonstrate your

products and equipment Find new sales channels

and partners

Meet with colleagues

and industry experts

a large professional public to the target audience

Analyze the real market
Get instant feedback from Explore the latest offers situation and the
potential customers from competitors competitiveness of your
products

Meet clients from different
countries and regions
of the Russian Federation
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Crocus EXPO M) metro station

Location Of the eXhibition International Exhibition Center Myaklnlno
Moscow region, Krasnogorsk district, o
Krasnogorsk, Mezhdunarodnaya str., 20
VEGAS i
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Contacts of the organizer Textilexpo, JSC

Pavilion Pavilion
Expo 2 Expo 3

Pavilion
Expo 1

o 115162, Moscow, Mytnaya str., bldg. 46/5 N textilexpo

B +7(95)748-11-35 4 tIp_textilexpo -
W4 fair@textilexpo.ru B etip_textilexpo \/
@ www.textilexpo.ru @ textillegprom
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